
In the 

beginning…



Our market research budget had reduced 
dramatically…



But the demands on us hadn’t…



Therefore, our objectives were clear…



The solution. A quantitative research 
community, with the potential to do more…



Faster, smarter, greater value research and an 
engaging experience for Orange customers



o Build from the 
bottom up

Three things we would like you to remember

o Be prepared to think 
about new things

o Plan but remain 
flexible



Where are we now?



A fully functioning, robust panel…

11k members

22k+ surveys



…which is delivering against all of our initial 
objectives



Moving forward…



Orange Better Together 1.2



The future, keep evolving…at the right pace



Taking a look back…



And if you’re thinking about setting off on this 
journey…

o Know your limits
o Customer touch-point
o Support
o Plan



Thanks…
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