a SPA

Future
- Thinking

Product Placement

Lastall House, B RoseDery Sxenue
London, EC1R 4TD, United Kingdam
T 44 () 20 TE43 9377

F 444 0} 20 7843 8770

E infod@spatuturethinking.com

W wewew spatuturethinking.com

UK FRANCE ITALY

- 4



-2 Background Research g

9 } Literature Review

e> Expert Interviews
Amtviwide
)




Product Placement can capitalise on

‘para-social’ reiationships
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Product Placement helps

normalise brands

by putting them into everyday situations
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Product Placement works at an

implicit level
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Our knowledge of one thing

Informs our view

of the other
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Product Placement doesn’t

prime consumers

In the way that traditional advertising does
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-) What Can PP Bring to the Advertising Mix? .4{;
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Examples Recalled

Viewers are easily able to recall examples of PP in American TV shows and films. However,
there is confusion between PP, sponsorship and incidental use of brands on UK television

Films British TV (Assumed PP)
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Sports

9 There was confusion between PP
and sponsorship with some viewers
linking sponsorship on football player’s
shirts with PP



http://www.google.co.uk/imgres?imgurl=http://4.bp.blogspot.com/_5wXI1-YmtQs/TPMuupjzclI/AAAAAAAABPw/V6ua7zsciA4/s1600/MDC-2010-G12-20-JamesBond-DieAnotherDay%2525282002%252529.jpg&imgrefurl=http://mymatderissoundtracks.blogspot.com/2010/12/james-bond-die-another-day-original.html&usg=__3KYWueEyZb0HqZ_scf14AJrh09g=&h=300&w=300&sz=18&hl=en&start=3&zoom=1&um=1&itbs=1&tbnid=adbzDMIhpUH8uM:&tbnh=116&tbnw=116&prev=/images%3Fq%3DJames%2BBond%2Band%2Bdie%2Banother%2Bday%26um%3D1%26hl%3Den%26sa%3DN%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=UB5QTd_aCNCZhQfeoYC1Dg
http://www.google.co.uk/imgres?imgurl=http://www.crazyfruitbat.com/files/cache/Twilight_logo.jpg&imgrefurl=http://crazyfruitbat.com/gadgets/Twilight-New-Moon-Edward-Bracelet-Neca.html&usg=__W9deFUX2EbzPh41H7ZCqWSYCMSo=&h=276&w=599&sz=28&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=RKr8LJOebAJGGM:&tbnh=62&tbnw=135&prev=/images%3Fq%3DTwilight%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=3x5QTd_-JZKKhQex-r2wDg
http://www.google.co.uk/imgres?imgurl=http://www.boxofficereport.com/images/2004/cellular.gif&imgrefurl=http://www.boxofficereport.com/media/movielogos2004.shtml&usg=__btnaoiZjRVV02Qt5NdzG5D6PmLg=&h=130&w=260&sz=5&hl=en&start=5&zoom=1&um=1&itbs=1&tbnid=0fhhQXIUylIJ_M:&tbnh=56&tbnw=112&prev=/images%3Fq%3DCellular%2Bfilm%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=DB9QTZzPNdO7hAeUm6inDg
http://www.google.co.uk/imgres?imgurl=http://www.cedar-audio.com/news/castawaylogo.jpg&imgrefurl=http://www.cedar-audio.com/news/castaway.html&usg=__88kqhBerLyjVk2cXk-AdALkZZ-Y=&h=90&w=288&sz=13&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=nyLuDDrHkEXarM:&tbnh=36&tbnw=115&prev=/images%3Fq%3DCastaway%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=Lh9QTdDwDsiAhQe8t6GoDg
http://www.google.co.uk/imgres?imgurl=http://www.inekar.com/wp-content/uploads/2010/08/nokia-logo.jpg&imgrefurl=http://www.inekar.com/installation-services/our-standards/&usg=__op18DTPR_ndQfNJNbRsy8KR4vVo=&h=732&w=2078&sz=97&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=p5f1fRVHCP9OUM:&tbnh=53&tbnw=150&prev=/images%3Fq%3DNokia%2BPhones%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=YR9QTbOYMs6HhQeL--yhDg
http://www.google.co.uk/imgres?imgurl=http://www.tvgasm.com/wp-content/uploads/american-idol-logo2.jpg&imgrefurl=http://www.tvgasm.com/newsgasms/idol-announcement-coming/attachment/american-idol-logo-3/&usg=__8OXwgN_2LsvI6AaXdULKI7p_fls=&h=761&w=1220&sz=100&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=Xh4taZxVhlhoeM:&tbnh=94&tbnw=150&prev=/images%3Fq%3DUS%2BIdol%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=WiBQTdXgCNC7hAeps8GwDg
http://www.google.co.uk/imgres?imgurl=http://4.bp.blogspot.com/_9ePtSCHJFcg/S_PcFXW5sjI/AAAAAAAAAFI/zvdF-NILaNQ/s1600/friends-logo.jpg&imgrefurl=http://nielztake-xpensive.blogspot.com/&usg=__GnouZ4hovoQ8VC2Xkb7A8cgNnxM=&h=240&w=320&sz=11&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=9zp_JPdkolLcKM:&tbnh=89&tbnw=118&prev=/images%3Fq%3DFriends%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=kiBQTZa4G86ChQek84W0Dg
http://www.google.co.uk/imgres?imgurl=http://onlifestyle.net/wp-content/uploads/2010/09/Ralph-Lauren-Logo.jpg&imgrefurl=http://onlifestyle.net/fashion/ralph-lauren-life-of-luxury-for-aw-2010-video/&usg=__Ye3p35wOp36tYnAmXFjdH-8qiwM=&h=600&w=800&sz=22&hl=en&start=3&zoom=1&um=1&itbs=1&tbnid=YVe5m7fmmmz0RM:&tbnh=107&tbnw=143&prev=/images%3Fq%3DRalph%2BLauren%2Blogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=tCBQTeKvHdC7hAeKhJGiDg
http://www.google.co.uk/imgres?imgurl=http://blog.pursehook.net/wp-content/uploads/2010/11/BLOOMINGDALES-LOGO.jpg&imgrefurl=http://blog.pursehook.net/%3Fp%3D466&usg=__GLhX8vKvQDmgeP5AN8jiYNVzff8=&h=117&w=600&sz=12&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=J2zVbYWPuLPOPM:&tbnh=26&tbnw=135&prev=/images%3Fq%3DBloomingdales%2BLogo%26um%3D1%26hl%3Den%26sa%3DX%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=8CBQTYOUMIKAhQe2zY2pDg
http://www.google.co.uk/imgres?imgurl=http://www.heavyarts.co.uk/images/events/satc%2520logo.JPG&imgrefurl=http://www.heavyarts.co.uk/events.htm&usg=__rvWwxWa8MCPwYZHNp2DyGPOOD5c=&h=317&w=320&sz=15&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=l-4jPIJNGTwuoM:&tbnh=117&tbnw=118&prev=/images%3Fq%3DSex%2Band%2Bthe%2BCity%2BLogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=BiFQTcfaJ5OKhQfeuISiDg
http://www.google.co.uk/imgres?imgurl=http://www.cooleyewear.co.uk/images/ray-ban1.jpg&imgrefurl=http://www.cooleyewear.co.uk/Ray-Ban-sunglasses.php&usg=__CdVmiMl4y67PH2eUl4rvMlOzcFk=&h=320&w=320&sz=15&hl=en&start=1&zoom=1&um=1&itbs=1&tbnid=Ge-eH0xREWHbwM:&tbnh=118&tbnw=118&prev=/images%3Fq%3DRay%2BBAn%2BLogo%26um%3D1%26hl%3Den%26sa%3DN%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=uyZQTYPyJIO3hQeYvKW0Dg
http://www.google.co.uk/imgres?imgurl=http://media.toastpublishing.co.uk/content_5158.jpg&imgrefurl=http://www.musicshopuk.com/prs/&usg=__3KhjoWUYECBYfuhqaT7ZxnHZ58M=&h=180&w=180&sz=12&hl=en&start=4&zoom=1&um=1&itbs=1&tbnid=XSWbCmNdHYG58M:&tbnh=101&tbnw=101&prev=/images%3Fq%3DPerforming%2Bright%2Bsociety%2BLogo%26um%3D1%26hl%3Den%26sa%3DX%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=EidQTZzZKIGGhQfw6JW0Dg
http://www.google.co.uk/imgres?imgurl=http://www.seeklogo.com/images/U/Uncle_Ben_s-logo-6697D3A0FF-seeklogo.com.gif&imgrefurl=http://www.seeklogo.com/tag.html%3Fq%3DUncle&usg=__5mN_g7HqaedrUWjGIFbqOV8x12s=&h=200&w=200&sz=3&hl=en&start=7&zoom=1&um=1&itbs=1&tbnid=1m4JbF9Idoz3xM:&tbnh=104&tbnw=104&prev=/images%3Fq%3DUncle%2BBens%2BLogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=MSdQTaj6JoqIhQetm7yyDg
http://www.google.co.uk/imgres?imgurl=http://www.mommygoggles.com/wp-content/uploads/2009/04/ragu_logo_4c.jpg&imgrefurl=http://www.mommygoggles.com/ragu/&usg=__2x6MaKsX4yWuDF8Tl-Dk6N9w4YM=&h=367&w=691&sz=55&hl=en&start=2&zoom=1&um=1&itbs=1&tbnid=7ZpHHYhQJZEGRM:&tbnh=74&tbnw=139&prev=/images%3Fq%3DRagu%2BLogo%26um%3D1%26hl%3Den%26rlz%3D1T4GFRE_enGB317GB317%26tbs%3Disch:1&ei=iydQTaqxIdCHhQeg1eyrDg

Perceptions of Product Placement




What Can Product Placement Deliver?

Overall feeling that Product Placement has the potential to deliver benefits to both brand and
viewer that are not possible through other forms of advertising

What It Delivers For
The Viewer

What It Delivers For
The Brand
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Sensitivity to Product Placement

Whilst Product Placement is predominantly welcomed, recognition that taken too far it risks
undermining the viewing experience

PP Must... PP Must Not...

Add Realism Be Subtle Be Credible Be too Oyert/ Impact/Change
to a Show Obtrusive




= Format Overview

All formats of Product Placement are in principle perceived to be acceptable to the
viewer and positive for the brand on a general level, however natural usage is the
format that has the potential to deliver the most for both brand and viewer

Positive for
Viewer / Content

Natural Usage
by Characters

In-scene
Product/Logo
Placement

Need support Referencing
from other Brand

formats Style/Colours

Dialogue
Reference

Positive for
Brand
(1)
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Product Placement Fit With Hollyoaks

Hollyoaks viewers positively welcome Product Placement as a mechanism to enhance content
realism and credibility

Fit With Content

2

There was a strong support amongst viewers
that Hollyoaks was an appropriate show in
which to feature Product Placement

However, our research process revealed that
Heavier/ more engaged viewers were very
unlikely to recall any examples of PP in their
first, ‘natural’ episode view

Demonstrates that highly engaged viewing
can mean that PP executions lack stand-out

There was no feeling that the use of Product
Placement within Hollyoaks would undermine
viewer enjoyment of the show

In fact, having brands and products in the
background of scenes and being interacted
with by characters has the potential to impact
positively on enjoyment of the show

However, given that viewers watch Hollyoaks
to lose themselves in the storylines, it was felt
to be very important that the use of Product
Placement remains subtle

pa 4
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Hollyoaks Case Study




Golden Rules: Genre Customisation

Reality
Drama &
Soaps
£
c
Q
Q)
Lifestyle

e

Hcﬁnmﬁ

3 Tread carefully to avoid undermining credibility
3 Avoid dialogue references

3 Product needs to behave as it would in real life

3 Advertising in-situ and natural usage are appropriate creative routes to support plot/
character development

3 In-scene product/ logo presence works to create a more realistic environment

9 Given audience engagement with content, PP spots may need to work harder

9 Natural usage by characters has particular relevance
9 Must not be seen to be endorsing specific products

9 Audience is looking for hints and tips, so PP can be more subtle

the '

inbetweeners

9 Natural usage appropriate creative route to support plot
9 Opportunity for high visibility placements

3 But low fit with stand up comedy




. &
2 How do we Measure Effectiveness? ¥

2 Traditional pre /post ad effectiveness

2 With the addition of an Implicit
Response Test
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